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國立政治大學課程教學大綱 

Syllabus 

課程資訊 

學年學期  

Academic Year / Semester 

106 學年度第 1 學期 Fall Semester, 2017 

開課單位  

Course Department 

商學院 College of Commerce 

課程名稱 

Course Name 

數位媒體與行銷 Digital Media and E-Marketing 

授課教師  

Instructor 

湯宗益 Tzung-I Tang 

職稱  

Title 

專任教授 Professor 

學分數  

No. of Credits 

3.0 3.0 

修別  

Type of Credit 

選修 Elective 

先修科目  

Prerequisite(s) 

無 None 

上課時間 Session 二 D56 Tue 1-4 pm 

上課地點 Location   

點閱核心能力分析圖與授課方式比例圖 

課程簡介 Course Description 

This class presents the experiences of information technology revolution on media and marketing. As 

telecommunications-based new media technologies and e-marketing applications develop rapidly and 

unevenly in the world, government and industry policy has become a priority among government 

leaders and academic researchers. 

It is technically possible to connect everyone to everyone else by wireless means. But would this 

necessarily be a good democratic society or even a pleasant place to live in? The same technology that 

can provide surveillance for national security, law enforcement and accountability can also be used for 

social and political control and the targeting of unpopular groups and individuals. The same technology 

that can bring instant and cheap communication can also bring pornography and hate speech. 

Access to lifelong learning opportunities and government services can also be used to unduly influence 

and persuade non-critical, naive users by spying on their preferences, habits, life-styles and practices, or 

to divert and distract citizens away from empowering themselves via self-governing, civic, participatory 

democratic activity.  
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Despite the technological commonality, the social implications of communication technologies are quite 

different among nations, states, regions. Once a media culture takes shape in a society, it becomes a de 

facto standard for users. 

Digital marketing has changed the way we live our daily lives, and fundamentally altered the 21
st
 

century marketing and advertising landscape. Mobile usage is pervasive in marketing, growing 

substantially, and presents an enormous opportunity for savvy marketers who design and execute smart 

mobile marketing strategies. This class will investigate some philosophical and practical models to help 

understand the essences of digital media and e-marketing. 

 

課程目標與學習成效 Course Objectives & Learning Outcomes 

This course explores the multi-faceted nature of digital media and e-marketing. Classroom lecture is 

supplemented by website visits, guest lectures, and field research to develop an appreciation of the ways 

that new media and the latest e-marketing applications have shaped the work and leisure of life. This 

course also provides a broad review of the history, culture, and political development of public policy in 

the infrastructure, liberalization, and deregulation arena concerning new media and e-marketing 

applications. 

 

每週課程進度與作業要求 Course Schedule & Requirements 

【請詳述：課程內容與指定閱讀／教學活動與課前、課後作業/學生學習投入時間

（含課堂教學時數）】 

Week 1-3: Understand how to use digital marketing for multiple goals in different political and 

economic arrangements (i.e. conglomerate media versus independent media, main stream media versus 

alternative media, etc.) of old and new media and laws and public policies that promote or hinder 

democratic outcomes of fairness, economic justice, universal and ubiquitous access to true high-speed 

and ultra-speed broadband. Weekly hours required: 4. 

Week 4-6: Website design and management: social media, search engine optimization, paid search 

advertising, e-commerce trend, online newsletters, mobile apps. Weekly hours required: 4. 

Week 7-9: Major digital marketing channels – online advertising, digital display, video, mobile, search 

engine. Weekly hours required: 4. 

Week 10-12: Develop and execute comprehensive digital marketing plan. Measure digital marketing 

efforts and calculate ROI. Weekly hours required: 4. 

Week 13-15: Explore the latest digital advertising technologies. Weekly hours required: 4. 

Week 16-18: Other latest digital marketing information and communication services. Weekly hours 

required: 4. 
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評量工具與策略、評分標準 Evaluation Criteria 

【明列評量項目與給分標準】 

Participation 50%  

Mid-term 20%  

Final 30% 

授課教師 Office Hours、地點 Office Location 

Tuesday 12-1 pm 

College of Commerce 81250 

 

教學助理基本資料 Teaching Assistant Tasks 

 

 

指定／參考書目 Textbook & References 

【為維護智慧財產權，請務必使用正版書籍】 

The Power of Visual Storytelling: How to Use Visuals, Videos, and Social Media to Market Your 

Brand (Ekaterina Walter) 

Contagious: Why Things Catch On (Jonah Berger) 

Global Content Marketing: How to Create Great Content, Reach More Customers, and Build a 

Worldwide Marketing Strategy that Works (Pam Didner) 

Social Media ROI (Olivier Blanchard) 

Epic Content Marketing (Joe Pulizzi) 

Creative Confidence (Tom Kelley and David Kelley) 

Lessig, Lawrence, Code and Other Laws of Cyberspace, Chaps. 11-13. O'Brien, Richard. Global 

Financial Integration: The End of Geography (New York: Council on Foreign Relations Press, 1992) 

Bar, François and Michael Borrus with Benjamin Coriat, “Information Network and Competitive 

Advantages: The Issues for Government Policy and Corporate Strategy,” Final Report on the 

Seminar 'Information Networks and Business Strategies' (Paris: OECD-BRIE, 1989), excerpts, pp. 

26-35.  

Bach, David and Abe Newman, “Self-Regulatory Trajectories in the Shadow of Public Power: 

Resolving Digital Dilemmas in Europe and the United States.” 

http://www.amazon.com/The-Power-Visual-Storytelling-Visuals/dp/007182393X
http://www.amazon.com/The-Power-Visual-Storytelling-Visuals/dp/007182393X
http://www.linkedin.com/in/ekaterinawalter
http://www.amazon.com/Global-Content-Marketing-Customers-Worldwide-ebook/dp/B00MGUZ12O/
http://www.amazon.com/Global-Content-Marketing-Customers-Worldwide-ebook/dp/B00MGUZ12O/
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Cioffi, John, 'The Collapse of the European Union Directive on Corporate Takeovers: The EU, 

National Politics and the Limits of Integration', BRIE Briefing Paper 2001. 

Gilbert, Richard J., Networks, Standards, and the Use of Market Dominance: Microsoft (1995),” 

Case 17 in John E. Kwoka, Jr. and Lawrence J. White, The Antitrust Revolution: Economics, 

Competition, and Policy, 3d Edition (New York and Oxford: Oxford University Press, 1999). 

Limstedt, Henrik and Udo Zander, “Sweden's Wireless Wonders: The Diverse Roots and Selective 

Adaptations of the Swedish Internet Economy,” in Bruce Kogut ed., The Global Internet Economy 

(Cambridge: The MIT Press, forthcoming 2003). 

 

課程相關連結 Course Related Links 

Center for Democracy and Technology 

Platform for Internet Content Selection (PICS)  

Electronic Frontier Foundation 

European Information Network 

FTC, Privacy Online: A Report to Congress, June 1998  

Free Speech TV 

http://amic.org.sg/ 

http://www.internetnews.com/  

http://www.epic.doc.gov/  

http://www.ntia.doc.gov/ 

http://www.gpsr.org/ 

http://www.marketwire.com/  

http://www.nytimes.com  

http://www.soumu.go.jp/ 

http://www.wired.com/  

http://www.washingtonpost.com  

http://infoition.com/  

http://www.networkworld.com/  

http://thomas.loc.gov/  

http://www.fcc.gov/Welcome.html  

http://www.totaltele.com/ 

 

本課程附件 Course Attachments 
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課程進行中，是否禁止使用智慧型手機、平板等隨身設備。 

Banned completely 

 


